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9. Unit Introduction
This is a lecture and workshop-based unit introducing forms of practice,
professionalism and critical reflection.
This unit provides the opportunity to observe the subject area of architecture / urban
landscape architecture and design: their history and current position, their national
and international perspectives, their uniqueness and commonalities, their success
and failures.
This unit will introduce students to techniques for identifying trends and translating
these into viable practice/business concepts. Students will gain a basic overview of
different business models, funding schemes, budgeting and business planning from
an entrepreneurial perspective as they apply to architecture, urban landscape
architecture and design. The knowledge, understanding and skill-set gained through
this unit will equip students to prosper in the future whether in professional practice,
in employment or self-employment, as an intrapreneur or entrepreneur, working for a
commercial or social enterprise in the context of the global economy, society and
environment.
10. Aims of the Unit





Introduce basic principles of professionalism, codes of conduct and legal
responsibilities;
Build subject specific knowledge by exposing students to diverse, related
contexts in architecture, landscape, design and related built environment fields;
Provide a platform for debate, where students feel their voice and views have
value, and where they can explore new concepts as they develop their own views
and positions on the field they wish to enter;
Encourage student engagement with a range of research methods, critical

analysis and evaluation within the creative disciplines of architecture, landscape
and design.
11. Indicative Content
Sector specific organisational structure: professional and legal responsibilities;
Business skills for the creative industries, including introduction to the means for:













Articulating the creative process;
Acquiring methodologies for an effective creative process;
Systematic innovation;
Thinking strategically;
Becoming more open minded and commercially aware;
Developing entrepreneurship: tracking trends and identifying opportunities,
identifying markets and communicating with specific audiences;
Recognising and protecting intellectual property;
Team working and collaboration;
Encouraging interdisciplinarity;
Planning and managing projects;
Practising ethically;
Acquiring basic sales and pitching techniques.

12. Unit Learning Outcomes
In order to successfully satisfy the learning outcomes students are required to
engage with the process of learning. The learning outcomes refer to developing the
following attributes and must be read in conjunction with these:
GA1.2 Ability to apply a range of communication methods and media to present
design proposals clearly and effectively;
GA1.4 Ability to evaluate evidence, arguments and assumptions in order to make
and present sound judgments within a structured discourse relating to
architectural culture, theory and design;
GA1.5 Knowledge of the context of the architect and the construction industry, and
the professional qualities needed for decision making in complex and
unpredictable circumstances;
GA1.6 Ability to identify individual learning needs and understand the personal
responsibility required for further professional education.
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Please see the Project Brief for a more detailed explanation of the relationship
between learning outcomes and marking criteria.
13. Learning and Teaching Methods
This unit will be delivered using a combination of:
 Briefings
 Lectures
 Project work
 Seminars
 Workshops
 Group work
 Online activity
 Individual Presentations and critiques
 Group presentations and critiques
 Self-directed independent study
 Other (describe below)
14. Assessment Methods
Assessment Task
Researched and written essay (approx. 2000 words)
This unit is assessed holistically (100% of the unit). All ARB assessment criteria must
be achieved to pass this unit.
All learning outcomes must be achieved to pass this unit.
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Further Reading and Resources Further reading and resources will be identified in
your Brief.

